














































































































































































































































































































B.Com. (PA) (Students admitted during the AY 2022-23) 

D Constitutional Rights/ Human Values/ 
Ethics 

D Gender Sensitization 

COIMBATORE I INDIA 

Dr.NGPASC 

D Skill Development 

EJ Employability 

D Intellectual Property Rights 

D Social Awareness/ Environment 

COURSE FOCUSES ON 

COsfPOs POt P02 P03 P04 POS 
cot ../ ../ ../ ../ ../ 

C02 ./ ./ ./ ./ ./ 

C03 ./ ./ ./ ./ 
C04 ./ ./ ./ ./ 
cos ./ ./ ../ ./ ./ 

D Entrepreneurial Development 

~Innovations 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Knowledge 
Number Level 

cot 
Understand the concepts and Accounting treatments of 

K2 Amalgamation, Absorption and Reconstruction 

C02 
Apply the consolidated Inflation Accounting Statement K3 and IFRS. 

C03 Illustrate the Holding Company Accounts K4 
C04 

Construct the Banking Company Accounts and Rebate on K3 Bills Discounted 
cos Analyze the concept of Insurance Company Accounts K4 

On the successful completion of the course, students will be able to 

• 

• 
Amalgamation, Absorption and Reconstruction of Companies . 

International Accounting Standards . 

Holding Company, Banking Company and Insurance Company Accounts . 

COURSE OUTCOMES 

This course has been designed for students to learn and understand 

• 

PREAMBLE 

Course Course Name Category L T p Credit Code 

225CR1A5CA ADVANCED CORPORATE CORE 5 4 ACCOUNTING - - 
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Insurance Company Accounts - Types of Insurance - General Insurance and Life 
Insurance - Revenue Account - Balance Sheet. 
Case Study: General Insurance Claims. 

12h Insurance Company Accounts Unit V 

Banking Company Accounts - Preparation of Profit and Loss Account and Balance 
Sheet (New format only) - Rebate on Bills Discounted. 

12h Banking Company Accounts Unit IV 

Holding Company Accounts - Consolidation of Balance Sheets with treatment of 
Minority Interest - Cost of Control - Goodwill or Capital Reserve - Contingent 
Liability - Unrealized Profit - Revaluation of Assets - Bonus Share and Treatment of 
Dividend - Including Inter Company Holdings. 
Case Study: Minority Interest. 

13h Holding Company Accounts Unit III 

Inflation Accounting - Current Purchasing Power (CPP) - Current Cost Accounting 
(CCA) - Current Cost of Sales Adjustment (COSA) - Monetary Working Capital 
Adjustment (MWCA) - Gearing method - Hybrid Method - Summaries of 
International Accounting Standards (IAS) 1, 2, 7, and 8 - Introduction to IFRS. 

lOh Inflation and Emerging Accounting Practices Unit II 

Unit I Amalgamation, Absorption and Reconstruction 13 h 

Amalgamation and Absorption - Calculation of Purchase Consideration under 
various methods - Realization of Assets and Liabilities - Methods of Accounting for 
Amalgamation - Reconstruction - Internal Reconstruction - Reduction of Share 
Capital - External Reconstruction (Excluding inter-company holdings). 
Case Study: Reduction of Share Capital. 

Syllabus 

Total Credits: 4 

Total Instruction Hours: 60 h 

SEMESTERV ADVANCED CORPORATE ACCOUNTING 225CR1ASCA 
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r 

3 Arulanandam M.A and Raman.KS., 2020, "Advanced Accountancy", 17th 
Edition, Himalaya Publishing House, New Delhi 

4 Gupta R.L and Radhaswamy M., "Corporate Accounts - Theory Method and 
Application", 13th Revised Edition, Sultan Chand & Co., New Delhi 

1 Maheswari. S.N, Suneel K. Maheswari, Sharad K. Maheswari, 2018, 
"Advanced Accounting", 6th Revised Edition, Vikas Publishing House. 

2 Tulsian's, "Corporate Accounting", 2023, Sultan Chand & Co., New Delhi. 

References 

Jain. S.P. and Narang.K.L., 2017, "Advanced Accounting", 21st Edition., 
Kalyani Publishers, New Delhi. 2 

Text Books 

Reddy T.S. & Murthy A., 2020, "Corporate Accounting", 6th Edition, 
Margham Publications, Chennai. 1 

Note: The question paper shall cover 20% Theory and 80% Problems. 

Case study (Examined Internal only). 
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!71 Constitutional Rights/ Human Values/ 
L_JEthics 

D Gender Sensitization 

COURSE FOCUSES ON: D Entrepreneurial Development 

D Innovations 

D Skill Development 

D Employability 

D Intellectual Property Rights 

D Social Awareness/ Environment 

COsfPOs POl P02 P03 P04 POS 
cot ../ ./ ./ ../ ./ 

C02 ../ ./ ./ 
C03 ./ ./ ./ 
C04 ./ ./ 
cos ../ ./ ./ ./ 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement 
Knowledge 

Number Level 

COl 
remember the basic concepts of income and residential Kl status. 

C02 
understand the calculation of Income from Salary and K2 Income from House Property. 

C03 
apply the Provisions related to Profits and Gains from K3 Business or Profession 

C04 
analyze the Capital Gains, Deemed capital gains and K4 Exempted capital gains. 

cos examine the Income from other sources. K4 

On the successful completion of the course, students will be able to 

• 

• 
• the basic concepts of Income Tax Act 1961 . 

the provision and procedure to compute total income under various heads of 
income. 
the computation of Income from other sources and Set off and Carry forward 
of losses. 

COURSE OUTCOMES 

This course has been designed for students to learn and understand 

PREAMBLE 

Course Course Name Category L T p Credit 
Code 

225AT1A5CA INCOME TAX LAW AND PRACTICE CORE 5 1 - 4 
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Computation of Salary Income - Features of Salary - Allowances - Types of 
Allowances - Perquisites - Kinds of Perquisites - Profit in lieu of salary - Types of 
Provident Fund - Gratuity - Pension - Commutation of Pension - Deductions under 
Sec 16. 
Income from House Property - Basis of Charge - Annual Value - Gross Annual 
Value, Net Annual Value of Let-out Property, Self-Occupied Property-Amenities. 
Case Study: Income from House Property 

Unit III Profits and Gains from Business or Profession 15 h 

Income from Business or Profession - Allowable Expenses - Not Allowable 
Expenses - General Deductions - Provisions Relating to Depreciation - 
Computation of Income from Business or Profession 

Unit IV Capital Gains 15 h 

Capital Gains: Short term and Long term Capital Gains - Capital Assets - Transfer 
of capital assets - Transactions not regarded as transfer - Deemed capital gains - 
Computation of capital gain - Cost of Acquisition - Cost of Improvement - 
Indexation of cost - Capital gains under different circumstances - Exempted capital 
gain. 
Case Study: Capital Gains 
Unit V Income from other sources and Set off and Carry forward of 12 h 

losses 
Income from other sources: General Income u/ s 56(1 )- Specific Income u/ s 56(2) - 
Deductions u/s 57-Expenses disallowed u/s 58. Deductions from Gross Total 
Income- Deduction u/s BOC to GGA, 80IA to 80U. 
Set off and Carry forward of losses: Speculation loss - Capital losses - Carry 
forward of losses. Computation of Tax liability - Relief and Rebates - Assessment of 
Individuals. 
Case Study: Total Income 

15 h Income from Salary and Income from House Property Unit II 

Meaning of Tax - History - Features of Income Tax - Meaning of Income - 
Definitions - Person - Assessment Year - Previous Year - Assessee - Basis of charge: 
Residential Status - Scope of Total Income -Types of Incomes - Exempted Incomes 
under Section 10. 

15 h 
Syllabus 

Introduction to Income Tax Unit I 

Total Credits: 4 
Total Instruction Hours: 72 h 

SEMESTERV INCOME TAX LAW AND PRACTICE 225AT1A5CA 
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References 

1 T.S. Reddy and Hariprasad Reddy, 2024 "Income Tax Law and Practice", 
Margham Publications, Chennai. 

2 Dr.H.C. Mehrotra, Dr. Goyal S.P, 2024 "Income Tax Law and Practice", 
Sahitya Bhavan Publications, Agra. 

V.P. Gaur, Narang, Puja Gaur and Rajeev Puri, 2024 "Income Tax Law and 
Practice", Kalyani Publishers, New Delhi. 1 

Text Books 

Note: The question paper shall cover 20% theory and 80% problem. 
Case studies related to the above topics to be discussed (Examined internal only). 
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D Constitutional Rights/ Human Values/ 
Ethics 

D Gender Sensitization 

COURSE FOCUSES ON 

D Entrepreneurial Development 

D Innovations 

D Skill Development 

~ Employability 

D Intellectual Property Rights 

0 Social Awareness/ Environment 

COsfPOs POl P02 P03 P04 POS 
COl ../ ./ ./ ../ 

C02 ./ ../ ./ ../ 

C03 ../ ../ ../ 

C04 ./ ../ ./ 
cos ../ ../ ./ ../ 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Knowledge 
Number Level 

COl learn the basics of the research methods and techniques. Kl 
remember the hypothesis, laws related to research Kl C02 
problem. 

C03 understand about data collection and techniques. K2 
C04 illustrate the concept of editing and data analysis. K3 
cos analyze the data and present a report. K3 

On the successful completion of the course, students will be able to 

COURSE OUTCOMES 

• 

• 

This course has been designed for students to learn and understand 

PREAMBLE 

planning and 
the fundamentals of Research. 
the art of using different research methods and techniques 
writing of research proposals . 
the necessity for research ethics and guidelines to pursue research. 

• 

Course Course Name Category L T p Credit 
Code 

225C01A5CB RESEARCH METHODOLOGY CORE 4 - - 4 

158 
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4 Naval Bajpai, 2020, "Business Research Methods", 2nd edition, Pearson India 
Education Services Pvt. Ltd., Noida. 

3 Rouger Bougie, 2021, "Research Methods for Business", 8th edition, Wiley, 
New Delhi. 

2 William G. Zikmund, 2021, "Business Research Methods", 9th edition, Cenage, 
New Delhi. 

1 Pamela S. Schindler, 2022, "Business Research Methods", 13th edition, McGraw 
Hill Education India Pvt. Ltd., Chennai. 

References 

Joy Joseph Puthussery, 2021, "Business Research Methods", 1st edition, ANE 
Books, New Delhi. 2 

Text Books 

Kothari C.R., 2022, "Research Methodology: Methods and Techniques", New 
Age International Publishers, New Delhi. 1 

Note: Question paper shall contain 100% theory only. 

Case studies related to the above topics to be discussed (Examined internal only) 
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D Gender Sensitization 

~ Entrepreneurial Development 

D Innovations 

D Skill Development 

~ Employability 

D Intellectual Property Rights 

D Social Awareness/ Environment 

COURSE FOCUSES ON 

COsjPOs POl P02 P03 P04 POS 

COl ./ ./ ./ ./ 

C02 ./ ./ ./ 
C03 ./ ./ ./ ./ 

C04 ./ ./ 
cos ./ ./ ./ 

Human Values/ D Constitutional Rights/ 
Ethics 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Knowledge 
Number Level 

COl 
obtain the knowledge about Evolution of Banking, Types, K2 Licensing, functions of Banks, Role of RBI and its Functions 
know about the Commercial Banks, Functions, Role of K2 C02 
Non-Banking Financial Corporations (NBFC) and CIBIL 

C03 
learn about Banker and Customer Relationships, Opening of K2 Account and Types of Accounts 
obtain the knowledge about NABARD, RRBs and its K2 C04 
functions 
gain knowledge on Banking Technologies, Artificial 

cos Intelligence in Banking Sector and Challenges of Digital K4 
Banking System 

COURSE OUTCOMES 
On the successful completion of the course, students will be able to 

• 
• 

the Evolution of Banking, Licensing and Functions of Banks 
the Commercial Banks, Functions and Banker and Customer Relationships 
the NABARD, RRBs and SHGs and Digital Banking Technologies 

• 

PREAMBLE 
This course has been designed for students to learn and understand 

Course Course Name Category L T p Credit Code 

225PA1ASCA BANKING LAW AND PRACTICE CORE 5 - - 4 
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Note: Case studies related to the above topics to be discussed (Examined internal 
only) 

Banker - Customer - General and Special relationship between Banker and 
Customer - Minor - Lunatic - Partnership Firm - Joint Stock company - Non - 
Trading Institutions - Opening of Accounts - Re-KYC - Passbook -Types of 
Accounts - Cheques and its types of Crossing- Endorsements. 
Case study on Cheques 

Unit IV NABARD, RRB and MFI 12 h 

National Bank for agricultural & Rural Development (NABARD) - Objectives - 
Features - Functions - Co - operative Banks - Regional Rural Banks 
(RRB) - Contributions to social and rural development. 

Unit V Banking Technologies 12 h 

E - Banking - Digital Banking system - Electronic Fund Transfer - UPI- NEFT, 
RTGS, IMPS - ATM cards, Debit and Credit Cards - PIN - Cardless Banking - Role 
of Block Chain, Internet of Things(IoT), Robotic Process Automation(RP A) and 
Artificial Intelligence in Banking Sector - Challenges of Digital Banking System. 
Case study on Internet Frauds 

12h Banker and Customer Relationships Unit III 

Commercial Banks - Functions - Accepting Deposits - Lending of Funds - SBI and 
its subsidiaries - Payment Banks - India Post Payment Banks (IPPB) - Lending 
Policies of Commercial Banks Role of Non Banking Financial 
Corporations(NBFC) -CIBIL - Customer Grievances Redressal and Banking 
ombudsman Scheme 2021- Small Finance Banks - Micro Finance Institution. 
Case Study on Banking ombudsman 

12h Commercial Banks Unit II 

History of Banking - Indian Banking System - Components - Phases of 
development - Banking Structure in India - Classification of Banks - Universal 
Banking - Commercial Banks - Central Banking - Role of RBI - Functions of RBI­ 
Role of Banks in Economic Development. 

12h Introduction Unit I 
Syllabus 

Total Credits: 4 
Total Instruction Hours: 60 h 

SEMESTER V BANKING LAW AND PRACTICE 225PA1A5CA 
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References 

1 Maheswari.S.N., (2015). Banking Law and Practice. (13th Edn.) Kalyani 
Publishers, New Delhi. 

2 Natarajan.S and Parameshwaran, (2015). Indian Banking. (2nd Edn.) Sultan 
Chand & Sons, New Delhi. 

3 Santhanam, (2013). Banking and Financial Systems. (5th Edn.) Margham 
Publication, Chennai. 

4 S.Gurusamy, (2017). Banking Theory Law and Practice. (4th Edn.) Vijay 
Nicole Imprints, Chennai. 

Text Books 

1 Gordon.E and Natarajan. L., (2023). Banking Theory Law and Practice (30th 
Revised Edn.) Himalaya Publishing house), New Delhi. · 

2 Sundharam&Varshaney., (2019). Banking Theory Law and Practice. (8th 
Edn.) S.Chand and Co., New Delhi 
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Note: 1. Analysis through MS Excel/ SPSS/ JAMOV. 
2. 10 out of 12 are mandatory. 

Performing One Way ANOVA and Two Way ANOVA 

Performing t-Test (One Sample, Paired Sample and Independent Sample 
Test) 

11 

10 
Performing CorrelationAnalysis 

Performing Regression Analysis 

9 

Performing Chi-Square Test 8 

7 

Likert Scale Analysis 

Performing Rank Analysis 

6 

Describing the data in various graphical forms like line chart, pie chart, 
bar chart, histogram, box plot, scatter diagram 5 

Performing Frequency, Descriptive statistics and crosstabs using data set 4 

Sorting, Splitting, Transforming and viewing data set 3 

Opening an existing data file, Importing and Exporting the data, 
Entering Data, Defining variables, Saving data 2 

Create questionnaire and data entry in Google form 1 

Contents 

Total Credits: 2 
Total Instructions Hours: 48 h 

12 

S.No 

225PA1A5SP STATISTICAL TOOLS FOR DATA 
ANALYSIS SEMESTERV 
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~ Skill Development 

~ Employability 

D Intellectual Property Rights 

D Social Awareness/ Environment 

D Entrepreneurial Development 

[::::::] Innovations 

COURSE FOCUSES ON 

COsfPOs POl P02 P03 P04 P05 

COl "' ./ 

C02 ./ "' ./ "' 
C03 "' "' 
C04 "' ./ 

cos "' "' ./ ./ 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Knowledge 
Number Level 

COl know the basic concept of Indian financial system. Kl 
C02 learn about the money market concepts. K2 
C03 Understand about the security market functions. K2 
C04 identify strategies for investing in mutual fund. K3 
cos understand the derivative market instruments. K3 

On the successful completion of the course, students will be able to 

COURSE OUTCOMES 

• 

theories and concepts of Indian Financial Systems . 
functions & Policies of Financial Markets . 
financial Market and Regulations . 

• 

This course has been designed for students to learn and understand 

• 

PREAMBLE 

Course Code Course Name Category L T p Credit 

225FI1A5DA FINANCIAL MARKETS DSE 4 - - 4 
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Meaning and definition - Derivative instruments - Basics - History - Development of 
derivatives in India - Functions - Benefits - Types of contracts - Types of derivative 
market: Financial derivative, Commodity derivative - SEBI guideline for derivative 
exchange - Multi commodity exchange - Commodity derivatives. 

lOh Derivative Market Unit V 

Concept- Growth of mutual funds in India. Mutual fund schemes: Open Ended, 
Close Ended Schemes - Functioning of mutual funds in India -NFO - Role and 
Functions of AMFI - The role of mutual funds distributors . 
Case Study on Indian mutual fund industry. 

Primary Market - Secondary Market - Function of new issue market (IPO & FPO) - 
Function of secondary market - SEBI Guideline for new issues market - SEBI - 
Functions - BSE - NSE. - Listing Procedures - Advantages of listing- Clearing and 
Settlement procedures. 

Case Study on performance of Indian stock market 

12h Securities Market Unit III 

_ Definition - Need for money market - Players in money market - Money market 
instruments - Evolution of money market in India - Types - Difference between 
money market and capital market - Classification: Call money market, Commercial 
paper, Certificate of deposit - Treasury bills - Repos. 

08h Money Market Unit II 

08h Mutual Funds Market Unit IV 

Overview of Indian financial system - Functions - Components: Financial markets - 
Functions of financial market - Structure - Classification of market - Financial 
institution - Financial instruments - Financial services - Financial intermediaries - 
Recent trends in Indian financial system. 

Case Study on Indian financial system 

Syllabus 

lOh Introduction to Financial System Unit I 

Total Credits: 4 
Total Instruction Hours: 48 h 

SEMESTERV FINANCIAL MARKETS 225FI1A5DA 
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1 Shashi. K., Gupta, 2014. Financial Institutions and Markets, (Fifth Edition), 
Kalyani Publishers, New Delhi. 

2 Khan. M. Y, 2012. Financial services (Sixth Edition), TMH, New Delhi. 

3 Neeti Gupta Shashi K Gupta,Nisha Aggarwal, 2018. Financial Institutions and 
Markets, [Third Edition] Kalyani Publishers, New Delhi. 

4 S P Bhole2017. Financial Institutions and Markets: Structure, Growth & 
Innovation, [Sixth Edition] Mc Graw Hill Publishers, New Delhi.. 

References 

N. K. Gupta & Monika Chopra 2021. Financial Markets, Institutions & Services, 
[Second Edition] Ane Books Pvt.Ltd.,, New Delhi. 2 

E. Gordon& Dr. K. Natarajan, J, 2020 Financial Markets and Services, [Third 
Edition] Himalaya Publication, New Delhi. 1 

Text Books 

Note: (Case Studies related to the above Topics to be discussed Examined internally) 
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B.Com. (PA) (Students admitted during the AY 20~2-23/ 

Social Awareness/ Environment Constitutional Rights/ Human Values/ 
Ethics 

Gender Sensitization Intellectual Property Rights 

Innovations Employability 

0 
0 
D 
D 

Entrepreneurial Development 
Skill Development 

COURSE FOCUSES ON 

COsjPOs POl P02 P03 P04 POS 

COl ,/ ,/ ,/ ,/ ,/ 

C02 ,/ ,/ ,/ 

C03 ,/ ,/ 

C04 ,/ ,/ ,/ 

cos ,/ ,/ ,/ ,/ 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Know led 
Number ge Level 

COl Define the purposes pursued by business enterprises in the changing K2 environment, highlighting the role of internal and external environment. 

C02 Discuss the key economic factors which influence the business K2 environment. 

C03 Explain importance of understanding the nature of various physical K2 conditions for making an effective business decision. 

C04 Analyse the interface between economic and Socio- cultural K2 Environment. 

cos Evaluate the key technological developments and K3 technology acquisition and its impact on global economy. 

COURSE OUTCOMES 
On the successful completion of the course, students will be able to 

• 

• 
the significant role of international business, with its tariff and non-tariff barriers . 
the components of various business environment impact for the competitiveness of the 
organisation. 
The system of political and technology changing for the future business 
opportunities. 

• 

PREAMBLE 
This course has been designed for students to learn and understand 

Course Code Course Name Category L T p Credit 

225IB1ASDA 
INTERNATIONAL BUSINESS DSE 4 - 4 

ENVIRONMENT 

168 
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Case study on political risk in global business 

Note: Case studies related to the above topics to be discussed (Examined 
Internal only 

Political environment: Types of political system- Political risks in global business- Legal 
environment: Bases for legal system -Sources of international law- International Legal 
disputes- International dispute resolution - Technological environment: Phases of 
technological development in business - Recent technological development in business 
sectors. 

09 h Political and Technology environment Unit V 

Economic environment- Economic factors influencing international business- Types of . 
economic system- World economic institutions - Cultural environment - Importance of 
cultural environment in business decisions- Elements of socio - cultural environment­ 
Eastern Vs Western business culture- Social responsibilities of business. 
Case study on impact of culture in global business. 

10h Economic and Socio-cultural environment Unit IV 

Introduction of physical environment - Significance - Topography - Climate - 
Infrastructure - Transportation - Energy - communication-Urbanization. Environmental 
protection: Fundamentals of environmental protection - Environmental problems - 
Environmental policy: Basic approach - Regulation- Distributive effects. 

10h Physical environment &amp; Environmental protection Unit III 

Meaning- Need and importance of understanding business environment- Levels of the · 
business environment - Environmental context of international business- Framework for 
analyzing international business environment: Micro and Macro environment. 
Case study on understanding micro and macro environment. 

10 h Business environment Unit II 

Evolution of international business - Nature of international business - Need & Importance 
of international business - Stages of internationalization - Strategy to enter global market­ 
Approaches to international business - Tariff and non-tariff and barriers. 

09h Introduction to International Business Unit I 

Syllabus 

Total Credits: 4 

Total Instruction Hours: 48 h 

SEMESTERV INTERNATIONAL BUSINESS ENVIRONMENT 2251B1A5DA 
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4 Aswathappa K, 2012,"lntcrnational Business", 5th Edition, T t,1 Mc raw- Hill 
Publications, New Delhi. 

l 
hark W. L. Hill, G. Tomas f. Hult & Rohit Mehtani. "Indian Instilut 'of Foreign 

Trade", 2018, International Business: Competing in the Global Market plac ~. 11th 
Edition, McGraw Hill Education, cw Delhi. 

harlcs Hill, 2011, "International Business Te ·t & Ca es", 3rd Edition, Tata lcGraw 
J !ill, New Delhi. 

3 Karpagarn. M. 2021, "Environmental Economics", 3rd Ed, Sterling Publishers, -w 
York. 

2 

2 Anant K undaram & Stewart J Black, 2015, "Intcmational Busine ·s Environrn nt", 
1 t Edition, I carson J ublicatir ns, India. 

Reference 

1 

Text Book 

Franci cherunilaru, 201 , "International Iark ting T \t and cas s", l41h, Edition, 
Himala •a Put 1i hing Hous , .cw Delhi. 
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D Constitutional Rights/ Human Values/ 
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EJ Skill Development 

El Employability 

D Intellectual Property Rights 

D Social Awareness/ Environment 

~ Entrepreneurial Development 

Dlnnovations 
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OURSE POCUSES ON 

CO,;/l'Os PO-I P02 P03 P04 POS 
CO] ../ ../ ../ ./ 
C02 ../ ./ 
C03 ./ ./ ./ 
C04 ../ ./ ./ ./ 
cos ../ ./ ./ 

MAPPING WITII J>HOCRAMMll OUTCOMES 

OS K2 Familiarize with the principles and practices of 
Salcsmanshi 

K2 
03 
011 

K3 

K2 

02 
Id nl if y the Structure of an advertising Agency and 

_____ 
1JJrinci ks of ndvcrtisin la out and cam ai n 
Cain the knowled ac on Di ital strate ies of Advertisin 

01 1(3 Demonstrate the functions, ethical as ects of Advertisin 
Number CO Statement 

Knowledge 
Level 

J:)111111 ~111rc1•1111f11I C'tllnplrllnn of the cc111rnc, st11dcnls will be able to 
() 

.OllHSB OUT OMES 

'l'lil11 rn111r11· hM1 h,·,111 ck~ilp,nrd for nt11d1•nln to learn and understand 

• I'undnm .ntnl knowl dg · about Advertising and Salesmanship 

• 'I'h . ndvcrtislng strnt p;l s, its m idia and Sales Promotion Techniques. 

• Snlcamt nship I hniqucs and its diff ercnt strategics 

l'lt W\ M u I.II 

urrs Name Category L T p Credit 

r AND SALESMANSHIP DSE 4 - - 4 
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Meaning - Evolution - Role - Types - Structure of an advertising Agency­ 
Advertising Layout-Steps involved in Preparation of Layout - Functions-Principles 
of effective Design and Layout-Typography Printing Process-Lithography-Printing 
Plates and Reproduction Paper, and Cloth- Size of Advertising-Repeat Advertising­ 
Advertising Campaign- Steps in Campaign Planning. 

Unit III Digital strategies of Advertising 10 h 

Digital strategies- Website planning- Social Media Marketing-Email marketing for 
business-Google plus for business-Google analytics. Digital Advertising: Electronic 
Bill Board-Web based marketing-Audio Advertising-Pay Per Click (PPC) 
advertising-Interactive Advertisements-Advertisement on the internet - its 
advantages and disadvantages. 
Case study on advertising strategies. 

Unit IV Sales Promotion 10 h 

Sales Promotion - Definition- its Scope and Roles - Objectives of sales promotion - 
Sales promotion techniques - Trade oriented and Consumer oriented techniques - 
Advertising techniques of Sale Promotion - Consumer and Dealers' Promotion - 
Tools of Sales Promotion- Personal Selling - objectives - Steps of Personal Selling - 
After sales service. 
Case study on Sales Promotion. 

Unit V Salesmanship 10 h 

Salesmanship- Definition-Its Features and Objectives - Its types, Qualities, Nature 
and Advantages to the Producers, Advantages to the distributors, Advantages to 
the Consumers and Benefits to the society or community- Difference between 
Selling and Salesmanship-Remuneration of salesman-Methods of Remuneration. 
Case study on Salesmanship. 

9h Advertising Agencies and Layout Unit II 

Meaning of Advertising - Importance - Objectives - Features and Functions of 
Advertising- Differences between Advertising vs Publicity- Advertising vs 
Propaganda- Social and Ethical Aspects of Advertising-Types of advertising­ 
Approach for setting advertising objectives. Marketing Model: Defining 
Advertising Goals for Measured Advertising Results (DAGMAR) Model - AIDAS 
Model. 

Total Credits: 4 
Total Instruction Hours: 48 h 

9h 
Syllabus 

Introduction to Advertising Unit I 
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Pankhuri Bhagat, 2021," Advertising and Sales Promotion", Third Edition, 
Excel Books Publishers, New Delhi. 
Parti Mani Sahni N.K,Gupta Meenu, 2018,"Advertising and Sales 
Management," Fourth Edition, Kalyani Publishers, New Delhi. 

1 
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D Gender Sensitization 
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~ Skill Development 

~ Employability 

D Intellectual Property Rights 

[ZJ Social Awareness/ Environment 

COURSE FOCUSES ON 

COsfPOs POl P02 P03 P04 POS 
COl ./' ./ ./ ./ 
C02 ./ ./ 
C03 ./ ./ ./' 

C04 ./ ./' ./ ./ ./ 
cos ./' ./ ./' 

D Entrepreneurial Development 

D Innovations 

MAPPING WITH PROGRAMME OUTCOMES 

co CO Statement Knowledge 
Number Level 

understand the concept and importance of Human K2 COl 
Resource Management. 

C02 summarize about human resource planning. K2 
C03 contrast the human behaviour process. K3 
C04 assess the organizational discipline and behaviours. K4 
cos analyze the qualities required for a leader and directing K4 

COURSE OUTCOMES 
On the successful completion of the course, students will be able to 

• 
• 
• realize the importance of human resource management. 

the human behaviour process . 

analyze the grievance procedures for solving conflict. 

PREAMBLE 
This course has been designed for students to learn and understand 

Course Course Name Category L T p Credit Code 

225C01ASDA HUMAN RESOURCE MANAGEMENT DSE 4 - - 4 
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Note: Question paper shall contain 100% theory only. 

Case studies related to the above topics to be discussed (Examined internal only) 
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Job Satisfaction - Concept - Measurement - Determinants. Quality of work life - 
Concept -Measure -Dimension - Principles. Employee Relations: Building Positive 
Employee Relations - Safety, Health and Risk Management.. 

10 h 

Organizational Discipline: Meaning - Causes of Indiscipline - Acts of Indiscipline - 
Procedure for Disciplinary Action - Organization conflict- Individual aspect of 
conflict - Management of conflict - Grievance - Meaning - Characteristics of 
Grievances - Causes of Grievance - Grievance Redressal Procedure. 
Case study on conflict in organizational behaviour. 

Unit V Job Satisfaction and Employee Relations 

12h Organizational Discipline Unit IV 

Syllabus 
Unit I Human Resource Management 8 h 
Meaning - Importance - Evaluation - Objectives - Scope - Hawthorn Studies - Its 
implications - Organization structure, difference between 'hard' and 'soft' HRM, 
applications of Artificial Intelligence (AI) in HRM. 

Unit II Human Resource Planning 8 h 

Human Resource Planning - Job analysis, Job description, psychological and 
behavioural issues in Human Resource Planning - Role analysis - Selection and 
Recruitment - virtual recruitment - virtual selection - virtual assessment - Training 
- Promotion. 
Case study on Recruitment and Selection 

Unit III Human Resource Development 10 h 

Human Resource Development - Performance appraisal - Job evaluation and merit 
rating. Human behaviour process - Perception - Personality development - Main 
determinants of Personality-Theories of personality. 
Case study on human behaviour process 

Total Credits: 4 
Total Instruction Hours: 48 h 
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S.No. Name of practices Documents to be collected Presentation and filed 

1 Bank Account Account opening form for File the filled application form 
opening Savings Bank Account. for Savings Bank Account 

Banking Pay in slip,Withdrawal File the filled forms and 2 form, Demand Draft transactions Challan & Cheque. Challan. 

RTGS- NEFT application Write down the details for 
RTGS-NEFT form collected from bank NEFT-RTGS application form 

3 and duly filled. and file the filled form. 

Application form for Write down the details and Education Loan Education Loan collected procedure for Education Application from the bank and duly 4 filled. Loan. 

Permanent Account Application form for PAN Fill the PAN application form 

5 Number collected from the PAN with proof of identity and 
portal address. 

Application form for Fill the passport application 
6 Passport Passport collected from form with proof of identity 

online portal. and address. 

Write down the details and 

Self-declaration form for not procedure for by an 
7 Form15G/H deducting TDS individual submitted to the 

Bank requesting not to deduct 
TDS on Interest Income. 

Syllabus 

Total Credits: 2 
Total Instruction Hours: 24h 
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